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Royal College of Physicians - December 2007 to June 2008

Introduction

The Royal College of Physicians (RCP) commissioned Media Measurement Limited (MML) to analyse a sample of media coverage generated by its campaign to improve public understanding and raise awareness of the nature and scale of alcohol related health issues, and promote effective evidence based public health measures to help tackle these problems.  

The media coverage was published between December 2007 to June 2008 and the coverage reflected the extent to which the RCP had raised awareness of the issues relating to health and alcohol consumption through the media.  This report details the findings of MML's analysis of 133 media items, to highlight the specific areas that the RCP had been successful in generating/leading discussion in the media, and to identify opportunities for future campaigns.  

Following this presentation of the Report Methodology and Terminology, Section 1 details the Coverage in Brief showing a quantitative analysis of the findings.  Section 2 looks at the Alcohol Issues that were discussed in the media generally, and specifically in relation to the RCP.  Section 3 reports on the RCP’s Key Message delivery.  Appendix A details the PR Value.

Messages tracked during analysis are emboldened in the text of the report.

Report Methodology & Terminology

Methodology

The core of our process and our specialist expertise lies in the analysis of messages in context, which gives us the unique ability to use the same methodology for the evaluation of Press, Broadcast (recordings or transcripts), Online, Internal Communications and Audience Attitudinal research. 

Our method is based on academic research undertaken in the early 1990's, and to the best of our knowledge, it is the only evaluation process authenticated by having an academic paper published on both its structure and adherence to the research criteria of repeatable objectivity and 95%+ accuracy.

“Evaluating Content Counts” (Journal of Communications Management Volume 6 Number 1 2001)

The Analysis Process

The RCP and Alcohol Issues are represented by a structured set of communication themes and topics made up from a whole raft of individual contextual messages. MML uses this 'messages in context' structured approach to develop a 'Message Specification' made up of messages that either RCP has put out to the external world or what the external world has written, said or had the opportunity to see about RCP.

What is a message?
A hierarchical Message Specification is created that contains the individual messages looked for during our analysis process. A keyword (message, phrase or topic) directly or indirectly refers to any message or topic that RCP wishes to evaluate.
When an issue was raised by the RCP each message was allocated a rating of 'beneficial', 'factual' or 'adverse' (B, F, A in Tables)



'Beneficial' denotes that the RCP had been successful in its aim of raising awareness of the nature and scale of alcohol related health issues, and promoting effective evidence based public health measures to help tackle these problems.  




A 'Factual' rating is a statement of fact within the media item.  


An 'Adverse' rating has been applied when there was disagreement with an issue raised by the RCP.        

The same message may appear more than once in an item.  If, for example, a message was represented factually at the beginning of the item, it has been assigned a factual mention.  However, if towards the end of the item, the same message was represented in a more beneficial manner, this will also have been recorded.  This allows for an accurate assessment of the totality of the coverage for a message according to its rating, rather than an artificial and subjective assessment of a complete media item.
General commentary on Alcohol Issues was tracked for quantity only, in order to focus on what the leading issues in the media were, so that the RCP could use this information to help it shape future campaigns.
Confidentiality & Report Content

The intellectual property that lies behind the production of this report remains the property of Media Measurement Limited. The report may not be disclosed to any third parties without the explicit written permission of Media Measurement Limited.

Media Measurement Limited can not be responsible for any unauthorised alterations to the report content made after the report has been delivered to the client.

Glossary of Terms

Byline: the named person(s) and/or organisation to have written or been credited with writing the content of a media item.
Circulation: the number of copies sold by newspapers or magazines - in the UK data is monitored by ABC.
Feature: a longer, more descriptive and colourful article, often focusing on an individual, an organisation or specific topic.

Headline Mentions: where Royal College of Physicians or a message is mentioned in a headline.

Item Type: the definition used to identify the type of item containing coverage including News, Editorial, Letter, Diary/Column, Product Table, Feature and Other (includes Advertorial).

Items: distinct textual editorial media articles published in the printed press, online and broadcast media. 
Letter: the printed correspondence to a media outlet by a reader, usually to the editor or the letters page.
Media Outlet: the name of a publication or media title (including newspapers, magazines, websites, broadcast and blogs) through which a media item is made available for public consumption.

Media Type: a category in which all media items can be placed, including National Broadsheet, National Tabloid, Regional Daily, Regional Weekly, Trade & Technical, Consumer, Radio, Television, and Internet.
Mention: the appearance of a relevant message in an editorial media item.
Message: a communication transmitted by The Royal College of Physicians to its target audience.

Message Specification: a structure of associated messages at levels 1 to 7 used in Media Measurement content analysis of Royal College of Physicians. 

News: the presentation of a report on recent or new events in a newspaper or other media.

Opportunities to See (OTS): where a media outlet or title publishes more than one item, the circulation is multiplied by the number of items to reflect number of readers who had the 'Opportunity to See' relevant messages.
Other: a category for an article which does not fit any of the specific Item Type categories.

Prominence: a measure of the value of coverage based on its placement in a publication.

PR Value: the equivalent cost of buying the media space devoted to editorial coverage but using a multiplier to reflect the additional value of editorial coverage over advertising.  Media Measurement Ltd. uses 2.5 as the multiplier.

Source: a named or unnamed person, or a specific piece of work, identified as an additional source of information used by the author of an item.

Title: the name of a publication or media title (including newspapers, magazines, websites, broadcast and blogs) through which a media item is made available for public consumption.

Tone: a subjective assessment of relevant media content, through the attribution of mentions using the classifications 'Beneficial', 'Factual' and 'Adverse'.

Message Specification

1. Royal College of Physicians


2. Alcohol Issues




3. Access to Treatment




3. Advertising




3. Age & Alcohol




3. Binge Drinking




3. Direct Effects






4. Alcohol Related Deaths






4. Hospitalisation






4. Liver Damage







5. Transplants




3. Health Information




3. Impact on NHS




3. Licensing




3. Passive Effects






4. Antisocial Behaviour






4. Domestic Violence






4. Drunk Driving






4. Rape






4. Sexual Assaults






4. STDs & Unwanted Pregnancies






4. Violence




3. Price & Availability






4. Taxation




3. Regulation




3. Retailers & Promotions




3. Serving Sizes & Volume






4. Consumption Limits




3. Women & Alcohol


2. Item Focus




3. Cost




3. Education




3. Health


2. Key Messages




3. Better Regulation & Ban Advertising




3. Cross-Government Action




3. Programmes should be funded




3. Supermarkets & Discounted Alcohol




3. Taxation should be increased




3. Too much is a health risk


2. Means to Market




3. Conferences




3. Publications/Reports




3. RCP/AHA Statistics


2. Origination




3. Ambulance Service




3. Department of Health




3. Government




3. NHS




3. Office for National Statistics




3. Other




3. Royal College of Physicians/Alcohol Health Alliance




3. World Health Organisation




3. YouGov

Executive Summary

Conclusions
The fact that 48% of all coverage was deemed to have originated directly from the RCP’s work demonstrated that it was successful in leading discussion in the media.  In the remaining 52% of coverage, the RCP was a prominent spokesperson on alcohol issues, demonstrating how the media often relied on the RCP for an opinion on an issue.

Amongst the top five issues discussed by the RCP were Price & Availability, the Direct Effects of alcohol misuse and the Passive Effects.  This showed that the RCP was achieving its aim of raising awareness of the nature and scale of alcohol related health issues and promoting effective evidence based public health measures to tackle the problem.

53% of items contained an RCP Key Message, demonstrating that the RCP was successfully communicating these messages to the media.

69% of items in the media focused on the health aspects related to alcohol, and the leading issues in the media concentrated on the Direct and Passive Effects.  The RCP can use this information as an important starting point as to how to structure future campaigns in order to maximise media attention.

There is a clear opportunity for RCP spokespeople to develop their communication on issues such as the impact of alcohol misuse on the NHS and the availability of treatment for alcohol-related problems.

Overview of Coverage
· Of the 133 items analysed during December 2007 to June 2008, 44% of all items featured in the media during December 2007.  The most prominent story in the media in December 2007 related to comments by Professor Ian Gilmore, President of the RCP, and Dr Nick Sheron, Liver Specialist at Southampton University Hospital, that Government and industry measures to tackle Binge Drinking were failing.  The two suggested that measures such as increasing the Price of alcohol, reducing its Availability and banning Advertising should be considered.
· There was a further peak in coverage in April 2008 (26% of all items), when the RCP issued a warning that larger pub measures were pushing customers towards unsafe levels of drinking, and accused the licensing industry of being ‘irresponsible’.
· 92% of items were News stories, reflecting the importance of alcohol issues on the media’s agenda.

· 41% of coverage appeared online, 30% in the national press and 25% in the regional press, demonstrating that there was a good spread of coverage across these media types.  Three items appeared in the trade and technical press and two in the consumer press.

· 74% of all items occurred on or after page eight of publications or appeared online.  There were eight front page leads.
· Circulation was 18,525,000 and Opportunities to See reached 53,371,000.  OTS peaked in December 2007 due to reports in the national press on the RCP’s comments regarding the Government’s measures on Binge Drinking.
Item Focus
· 69% of the items analysed were deemed to have Health as their primary focus.  The majority of Health stories were in relation to the RCP’s criticism of Government measures on Binge Drinking.  Within these stories it was often stated that Professor Ian Gilmore, President of the RCP, and Dr Nick Sheron, Liver Specialist at Southampton University Hospital, had written in the British Medical Journal that the number of deaths directly caused by alcohol had almost doubled and more people died from alcohol than breast cancer, cervical cancer and MRSA combined.  They also discussed the Passive Effects of alcohol misuse.

· Education stories accounted for 29% of all coverage.  The leading Education story concerned the RCP’s warning regarding larger pub measures. 

Origin of Item
· The RCP’s work generated 48% of all coverage.  There were two key stories that contributed to this; the first was Professor Ian Gilmore’s and Dr Nick Sheron’s article for the British Medical Journal regarding measures to reduce the harms of alcohol, which received significant coverage in the media.  The second key story generated by the RCP was in relation to the warning over larger pub measures.

· A report by the NHS Information Centre, which found that the number of drink-related admissions to hospital had passed 200,000 for the first time in the year to April 2007, received significant coverage in May.  This story contributed to the 13% of items that were generated by the NHS.

Raising Awareness of Alcohol Issues (in general)
· There was significant coverage on the Direct and Passive Effects of alcohol misuse during December 2007 to June 2008.  Professor Ian Gilmore, President of the RCP, and Dr Nick Sheron, Liver Specialist at Southampton University Hospital, raised awareness of the Passive Effects of alcohol misuse when they discussed how it was a factor in more than half of violent crimes and a third of domestic violence.  An NHS Information Centre report that showed that drink-related hospital admissions had soared, contributed towards coverage for the Direct Effects.

· Price & Availability also featured prominently in the media.  Professor Ian Gilmore and Dr Nick Sheron raised awareness of this issue when they discussed how increasing prices and restricting opportunities to buy alcoholic beverages had been found to be effective measures for reducing alcohol harm and should be considered. 

· Sources were grouped into seven categories to provide an insight into the influence that each group had.  The RCP was the most high-profile group, generating 281 mentions in 118 items.  The next most prominent group were Education sources (118 mentions in 43 items), which included Dr Nick Sheron, a Liver Specialist at Southampton University Hospital.

Raising Awareness of Alcohol Issues (RCP only)
· 95% of the comments made by the RCP were rated beneficial for the RCP.  Through these comments it was achieving the aim of raising awareness of the nature and scale of alcohol related health issues, and promoting effective evidence based public health measures to help tackle these problems.

· Jeremy Beadles, Chief Executive of the Wine and Spirit Trade Association, responded to the RCP’s call to increase the price of alcohol and was quoted as having said, ‘We support and sponsor efforts to encourage responsible and moderate drinking, but it is wrong to punish the vast majority with a tax increase because of misuse of alcohol by a minority.’  As this was a direct response to a measure suggested by the RCP, an adverse mention was attributed.
· The RCP raised awareness of a wide variety of issues during December 2007, when Professor Ian Gilmore and Dr Nick Sheron wrote an article for the British Medical Journal that discussed the harm caused by alcohol misuse and how this could be reduced.
RCP Key Message Delivery
· RCP Key Messages were found in 53% of all items.  The Key Messages ‘Alcohol taxation should be increased’ and ‘There should be better regulation of the drinks industry and advertising should be banned’ received the most mentions with 43 and 30 respectively.
· The ‘Alcohol taxation should be increased’ Key Message received four adverse mentions.  This was due to comments by Jeremy Beadles, Chief Executive of the Wine and Spirit Trade Association, that a tax increase was the wrong way to proceed. 
Section 1 - Coverage in Brief & Quantitative Analysis

This Section summarises the principal metrics for the coverage relating to alcohol issues. 

Items







133

Titles







79

Headlines





95

Circulation





18,525,000

Opportunities to See




53,371,000

PR Value





£648,515

Volume of Items by Month

The chart shows the volume of coverage (items) to feature messages relating to Alcohol for the period from December 2007 to June 2008.  
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	Type
	Dec 07
	Jan 08
	Feb 08
	Mar 08
	Apr 08
	May 08
	Jun 08

	Items
	58
	16
	-
	1
	35
	22
	1


· The peak in coverage in December 2007 was due to stories reporting on an article that Professor Ian Gilmore, President of the RCP, and Dr Nick Sheron, a Liver Specialist at Southampton University Hospital, had written for the British Medical Journal regarding the harm caused by alcohol misuse, and measures that should be considered to reduce this harm.

· The second peak in coverage in April 2008 was a result of stories reporting on a warning issued by the RCP that people did not realise how much alcohol they were drinking because pub measures had been increased.

Item Type

The chart below shows the proportion of items by type during the tracked period.
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This table shows the types of item in which coverage appeared.

	Item Type
	Dec 07
	Jan 08
	Feb 08
	Mar 08
	Apr 08
	May 08
	Jun 08

	Feature
	4
	1
	-
	-
	1
	1
	-

	Letter
	-
	-
	-
	-
	2
	-
	-

	News
	54
	15
	-
	-
	31
	21
	1

	Other
	-
	-
	-
	1
	1
	-
	-


· 92% of items were News stories, reflecting the importance that the media placed on alcohol issues.

· SCANbites (01/12/2007) featured an interview with Professor Ian Gilmore, President of the RCP, in which he discussed the plans of the Alcohol Health Alliance and gave his opinions on various topics, including the drivers behind the increase in alcoholic liver disease and changes to licensing law.

· P. Bentley of Wigston wrote a letter to the Leicester Mercury (15/04/2008) in which he responded to the RCP’s warning that pub measures were larger than people realised.  The tone of language in the letter implied that the author was criticising the RCP for thinking people had not noticed.  Bentley wrote, ‘Yet again we are incompetently trying to fix the symptoms without tackling the cause.’    
· Children & Young People Now (12/03/2008) featured an item in which spokespeople from the RCP, Tesco, the British Retail Consortium and Alcohol Concern gave their opinion on the question, ‘Are retailers a scapegoat for teenage binge drinking?’  Professor Ian Gilmore, President of the RCP, said, ‘Retailers must stand up and take a share of the responsibility for the binge drinking of youngsters.’
Items by Media Type

This chart shows the appearance of items by media type: 
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This chart shows the split, by month, of articles by media type:
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· The major stories in the printed press also received significant coverage online.  These stories included the RCP’s comments, in December, on the Government’s measures on Binge Drinking, and the RCP’s warning in April that people did not realise how much alcohol they were drinking because pub measures had been increased.

Prominence of Coverage

This chart shows where in the media coverage appeared, to demonstrate the impact of the items.


[image: image6]
NB: ‘All other stories’ included stories that appeared on or after page eight and also online items with no page number.  

· A front page item in What’s Brewing (01/12/2007) reported that Professor Ian Gilmore, President of the RCP and Chair of the Alcohol Health Alliance (AHA), had said that the AHA, which was set up to ‘reduce the damage to health cause by alcohol misuse’, was to share tactics with the campaign to get smoking banned in public places.  Within this item, written by Tom Stainer, it was mentioned that the drinks industry was challenging the AHA.  Specifically, representatives of the industry had written to Mr Gilmore, claiming that the measures the AHA was seeking would ‘increase the burden on taxpayers, further restrict personal freedoms and limit consumer choice, while at the same time have little or no impact on alcohol misuse.’

· A front page item in the Daily Mail (31/12/2007) reported that the Marie Stopes International organisation had warned that drunken one-night stands over New Year would bring a record number of abortions among teenagers.  Ian Gilmore commented on how the biggest dangers to young women of binge drinking were sexual ‘accidents’.  
Opportunities to See

Opportunity to See (OTS) is where a media outlet or title publishes more than one item, the circulation is multiplied by the number of items to reflect number of readers who had the 'Opportunity to See' relevant messages.

Coverage for messages about Alcohol Issues had a total OTS of 53,371,000.
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The table shows the raw OTS data in 000’s.
	Type
	Dec 07
	Jan 08
	Feb 08
	Mar 08
	Apr 08
	May 08
	Jun 08

	OTS
	20,563
	13,560
	-
	18
	9,947
	9,283
	-


· OTS peaked in December 2007 due largely to reporting in the national press on the RCP’s comments regarding the Government’s measures on Binge Drinking.
Item Focus

We evaluated each item and categorised them into one of three categories to give an insight into the focus of coverage which was attracted by issues surrounding Alcohol.  The categories were as follows:
· Health - the item focused on the effects alcohol has on health (e.g. alcohol related deaths, hospital admissions, violence).

· Education - the item focused on raising awareness of non-health specific issues associated with alcohol (e.g. size of wine glasses).

· Cost - the item focused on the cost of alcohol to the NHS.

The split of items by their focus is shown in the pie chart below:
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· 69% of the items analysed were deemed to have Health as their primary focus.  Stories that reported on Professor Ian Gilmore’s and Dr Nick Sheron’s comments in the British Medical Journal that the number of deaths directly caused by alcohol had almost doubled and more people had died from alcohol than breast cancer, cervical cancer and MRSA combined contributed significantly towards Health coverage.  The measures that they suggested the Government should consider to tackle Binge Drinking were put forward to reduce the harm, both directly and indirectly, caused by alcohol misuse.

· Education stories accounted for 29% of all coverage.  The leading Education story concerned the RCP’s warning regarding larger pub measures and its accusation that the licensing industry was being ‘irresponsible’. 
· The Daily Express (23/05/2008) reported that figures had revealed that one patient in ten that had been admitted to hospital with alcohol problems was under 18.  Whilst a large number of these items were Health focused, this particular article was focused on the Cost to the NHS.  Victoria Fletcher wrote, ‘But it is the older generation of drinkers who are putting the NHS under the most pressure with a tripling in cases of liver disease in only 10 years.’  Tim Straughan, Chief Executive of the NHS Information Centre, and Andrew Lansley, Shadow Health Secretary, both mentioned how the figures demonstrated the extent to which alcohol was placing pressure on the NHS.
Origin of Item

Each item was evaluated and placed into one of nine categories to determine the origin of the coverage, to establish the extent to which the RCP was generating/leading discussion in the media.

These categories were as follows:

· Royal College of Physicians/Alcohol Health Alliance

· NHS

· Offices for National Statistics

· Government

· World Health Organisation

· YouGov

· Department of Health

· Ambulance Service

· Other

The split of items by their origin is shown in the pie chart below:
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· The Royal College of Physicians’ work generated 48% of all coverage.  An article by Professor Ian Gilmore and Dr Nick Sheron for the British Medical Journal in December 2007, regarding measures to reduce the harms of alcohol, accounted for a significant proportion of this coverage.  

· A warning by the RCP over larger pub measures also led to significant coverage in April 2008.

· A report by the NHS Information Centre, which found that the number of drink-related admissions to hospital had passed 200,000 for the first time in the year to April 2007, generated coverage in May and contributed to the 13% of items that were generated by the NHS.

This chart shows the monthly volume of items by their classification of origin.
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Section 2 - Raising Awareness of Alcohol Issues

This section summarises the leading Alcohol Issues discussed in the media:  

Most Frequent Alcohol Issues Overall

This section takes into consideration all discussion of alcohol issues in the media, not just those issues being discussed directly in relation to the RCP.  In this section, Alcohol Issues were tracked for quantity only, in order to determine what the leading issues in the media were, so that the RCP could use this information to help it shape future campaigns.
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	Alcohol Issue
	Dec-07
	Jan-08
	Feb-08
	Mar-08
	Apr-08
	May-08
	June-08

	Direct Effects
	64
	25
	-
	-
	6
	49
	1

	Passive Effects
	61
	5
	-
	-
	25
	9
	-

	Price & Availability
	56
	10
	-
	1
	10
	16
	-

	Binge Drinking
	52
	13
	-
	1
	8
	15
	-

	Serving Sizes & Volumes
	30
	3
	-
	-
	38
	12
	-

	Age & Alcohol
	32
	10
	-
	1
	1
	18
	1

	Advertising
	36
	-
	-
	-
	2
	-
	-

	Retailers & Promotions
	5
	7
	-
	1
	2
	19
	-

	Impact on NHS
	2
	3
	-
	-
	-
	16
	-

	Licensing
	7
	5
	-
	-
	2
	6
	-

	Women & Alcohol
	7
	7
	-
	-
	2
	4
	-

	Access to Treatment
	4
	5
	-
	-
	-
	10
	-

	Regulation
	4
	-
	-
	-
	1
	4
	-

	Health Information
	4
	1
	-
	-
	1
	2
	-


Key Commentators for Alcohol Issues Overall

Top 10 Media Outlets

	Title
	Items
	Total Mentions

	Daily Mail
	7
	51

	The Guardian
	4
	34

	www.dailymail.co.uk
	3
	32

	The Daily Telegraph
	5
	28

	The Sun
	4
	25

	Press Association National Newswire
	3
	22

	The Independent on Sunday
	3
	21

	www.thisislondon.co.uk
	2
	20

	Yorkshire Post - Morning
	2
	18

	London Metro
	3
	17


Top 10 Bylines

	Byline
	Title
	Items
	Total Mentions

	Martin, Daniel
	Daily Mail
	4
	32

	Martin, Daniel
	www.dailymail.co.uk
	2
	20

	Boseley, Sarah
	The Guardian
	2
	18

	Smith, Rebecca
	The Daily Telegraph
	3
	18

	Coghlan, Andy
	New Scientist
	1
	16

	Royal College of Physicians
	Western Daily Press (Bristol)
	1
	16

	Griggs, Ian
	The Independent on Sunday
	1
	15

	Owen, Jonathan
	The Independent on Sunday
	1
	15

	Elliott, Francis
	The Times
	1
	11

	Ford, Richard
	The Times
	1
	11


Top 10 Sources

	Name
	Authority
	Items
	Total Mentions

	Gilmore, Professor Ian
	President, Royal College of Physicians
	113
	276

	Sheron, Dr Nick
	Liver Specialist, Southampton University Hospital
	30
	85

	Primarolo, Dawn
	Public Health Minister
	22
	51

	Lansley, Andrew
	Conservative Health Spokesperson
	10
	24

	Lamb, Norman
	Liberal Democrat Health Spokesperson
	10
	22

	Sooden, Frank
	Alcohol Concern
	12
	22

	Williams, Roger
	Liver Specialist, UCL
	9
	22

	Beadles, Jeremy
	Chief Executive, Wine & Spirit Trade Association
	9
	19

	Spokesperson
	Alcohol Concern
	15
	18

	Poley, David
	Chief Executive, Portman Group
	7
	16


Key Influencers of Alcohol Related Issues

During our evaluation we monitored individuals and groups that journalists turned to for comment in their items.  These were then grouped into categories to give an insight into which were the most influential:

· Royal College of Physicians  - representatives of the RCP
· Charities/NGOs/Groups – representatives of Alcohol Concern, British Liver Trust etc
· Government/Political – Ministers, MPs, Councillors etc
· NHS/Trusts/Medical – GPs, BMA Spokespeople, Ambulance Service etc 
· Education – Universities & Colleges, Professors etc
· Alcohol Industry & Retailers – representatives of Wine & Spirit Trade Association, Sainsbury’s etc
· Miscellaneous – individuals that fit into none of the above groups.
Influence by Source Category

	Source Category
	Items
	Total Mentions

	Royal College of Physicians
	118
	281

	Education
	43
	118

	Government/Political
	44
	108

	NGOs/Charities/Groups
	42
	77

	Alcohol Industry/Retailers
	32
	57

	NHS/Trusts/Medical
	24
	38

	Miscellaneous
	3
	4


The chart shows the volume of mentions where each category was used as a source within coverage.
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· The RCP was the most high-profile group and raised awareness of a wide variety of issues.  In particular, the RCP discussed the Direct and Passive Effects caused by Binge Drinking and suggested that measures such as increasing Price, reducing Availability and a ban on Advertising should be considered to tackle the problem.

Key Influencers by Issue
The chart below shows the split by source category on alcohol issues.
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NB: An item could contain more than one source from each category and a source could be quoted on different issues.
· There is a clear opportunity for RCP spokespeople to develop their communication on issues such as the impact of alcohol misuse on the NHS and the availability of treatment for alcohol-related problems.

Top RCP Influencers

	Influencer
	Authority
	Items
	B
	F
	A
	Total Mentions

	Gilmore, Professor Ian
	President, Royal College of Physicians
	113
	272
	4
	-
	276

	Sheron, Dr Nick
	Liver Specialist, Southampton University Hospital
	30
	85
	-
	-
	85

	Spokesperson
	Royal College of Physicians
	3
	3
	-
	-
	3

	Smith, Richard
	Royal College of Physicians
	2
	-
	2
	-
	2


· Richard Smith, a Member of the RCP, who sat on the Committee in 1987 that set up the Government guidelines on safe alcohol consumption, said ‘the numbers were just plucked out of the air.’  This was reported in What’s Brewing (01/12/2007).
Tone of Alcohol Issues

This section summarises the issues that the RCP raised awareness of, through the media, and instances where a direct response was made to an issue raised by the RCP.  Tone was tracked here in order to determine where media coverage assisted the RCP in its aim to raise awareness of alcohol related health issues, and promote effective evidence based public health measures.  Tracking tone also highlighted instances where there was disagreement with the RCP.  
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· Price & Availability received 64 beneficial mentions as when the RCP discussed this as a measure that should be considered to tackle Binge Drinking it contributed to achieving its aim of promoting effective evidence based public health measures.

· Jeremy Beadles, Chief Executive of the Wine and Spirit Trade Association, responded to the RCP’s call to increase price and was quoted as having said, ‘We support and sponsor efforts to encourage responsible and moderate drinking, but it is wrong to punish the vast majority with a tax increase because of misuse of alcohol by a minority.’  As this was a direct response to a measure suggested by the RCP, an adverse mention was attributed.
· P. Bentley of Wigston wrote a letter to the Leicester Mercury (15/04/2008) in which he responded to the RCP’s warning that pub measures were larger than people realised.  The tone of language in the letter implied that the author was criticising the RCP for thinking people were ‘not intelligent enough’ to have noticed.  Bentley wrote, ‘Yet again we are incompetently trying to fix the symptoms without tackling the cause.’  
Alcohol Issues by Month
The chart below shows the monthly proportion of mentions, generated by the RCP, attributed to each issue.
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	Alcohol Issue
	Dec 07
	Jan 08
	Feb 08
	Mar 08
	Apr 08
	May 08
	Jun 08

	Price & Availability
	50
	7
	-
	-
	2
	12
	-

	Binge Drinking
	50
	8
	-
	1
	1
	-
	-

	Serving Sizes & Volumes
	24
	-
	-
	-
	36
	3
	-

	Direct Effects
	46
	14
	-
	-
	2
	8
	-

	Passive Effects
	56
	2
	-
	-
	13
	-
	-

	Age & Alcohol
	26
	4
	-
	1
	-
	-
	1

	Advertising
	31
	-
	-
	-
	-
	-
	-

	Retailers & Promotions
	1
	3
	-
	1
	1
	17
	-

	Women & Alcohol
	3
	7
	-
	-
	-
	-
	-

	Health Information
	3
	-
	-
	-
	-
	1
	-

	Access to Treatment
	3
	-
	-
	-
	-
	-
	-

	Impact on NHS
	1
	-
	-
	-
	-
	2
	-

	Licensing
	3
	-
	-
	-
	-
	-
	-

	Regulation
	2
	-
	-
	-
	-
	-
	-


Section 3 – RCP Key Message Delivery

The RCP wanted to communicate specific Key Messages to the public, via the media, in support of the campaign.  These messages were designed to improve public understanding and awareness of the nature and scale of alcohol related health issues, and promote effective evidence based public health measures to tackle these problems.

The evaluation was perceptive, i.e. analysing the sense of editorial content rather than the actual wording.    

The Key Messages tracked were:

· Alcohol treatment and prevention programmes should be funded.

· Alcohol taxation should be increased.

· There should be better regulation of the drinks industry and advertising should be banned.

· Supermarkets should not be allowed to have discounted alcohol.

· People are risking their health by drinking too heavily.

· Cross-government action is needed to deal with alcohol issues.

Items Containing Key Messages
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Key Message Delivery by Month

	Type
	Dec 07
	Jan 08
	Feb 08
	Mar 08
	Apr 08
	May 08
	Jun 08

	Items
	48
	7
	-
	-
	-
	15
	-


· RCP Key Messages were evident in 53% of all items.  
· The Key Messages ‘Alcohol taxation should be increased’ and ‘There should be better regulation of the drinks industry and advertising should be banned’ received the most mentions.  These Key Messages were most often found in items published in December 2007, regarding Professor Ian Gilmore’s and Dr Nick Sheron’s call for Prices to be increased, Availability to be reduced and alcohol Advertising to be banned.
Top Messages 

The Key Messages which generated the most frequent mentions were:

	Key Message
	Items
	B
	F
	A
	Total Mentions

	Taxation should be increased
	44
	43
	-
	4
	47

	Better regulation & ban advertising
	30
	30
	-
	-
	30

	Supermarkets & Discounted Alcohol
	20
	20
	-
	-
	20

	Too much is a health risk
	14
	14
	-
	-
	14

	Programmes should be funded
	6
	6
	-
	-
	6

	Cross-Government Action
	1
	1
	-
	-
	1


· The ‘Alcohol taxation should be increased’ Key Message received four adverse mentions.  This was primarily due to a response to the RCP’s suggestion by Jeremy Beadles, Chief Executive of the Wine and Spirit Trade Association, that a tax increase was the wrong way to proceed. 
Key Messages by Month

The chart below shows the breakdown of Key Messages by month.
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· Commenting on NHS figures that showed that the number of people who had been admitted to hospital due to alcohol misuse had increased, Professor Ian Gilmore, President of the RCP, was quoted as having said, ‘Much of this is fuelled by deep discounting of alcohol in supermarkets and off-licences, and this should be the focus of Government action.’  This led to mentions for the ‘Supermarkets & Discounted Alcohol’ Key Message during May.
Key Commentators for Key Messages

Top 10 Media Outlets

	Title
	Items
	B
	F
	A
	Total Mentions

	Daily Mail
	5
	5
	-
	-
	5

	Western Daily Press (Bristol)
	1
	5
	-
	-
	5

	Press Association National Newswire
	2
	4
	-
	1
	5

	Scan Bites
	1
	4
	-
	-
	4

	The Independent
	2
	4
	-
	-
	4

	www.ananova.com
	2
	4
	-
	-
	4

	www.bmj.com
	1
	4
	-
	-
	4

	www.channel4.com
	2
	4
	-
	-
	4

	Yorkshire Post - Morning
	2
	4
	-
	-
	4

	What's Brewing
	1
	3
	-
	1
	4


Top 10 Bylines

	Byline
	Title
	Items
	B
	F
	A
	Total Mentions

	Royal College of Physicians
	Western Daily Press (Bristol)
	1
	5
	-
	-
	5

	Alcohol Health Alliance
	www.bmj.com
	1
	4
	-
	-
	4

	Drummond, Colin
	Scan Bites
	1
	4
	-
	-
	4

	Royal College of Physicians
	www.bmj.com
	1
	4
	-
	-
	4

	Stainer, Tom
	What's Brewing
	1
	3
	-
	1
	4

	Martin, Daniel
	Daily Mail
	3
	3
	-
	-
	3

	Boseley, Sarah
	The Guardian
	2
	2
	-
	-
	2

	Britten, Nick
	The Daily Telegraph
	2
	2
	-
	-
	2

	Dunne, John
	thelondonpaper
	1
	2
	-
	-
	2

	Hall, Macer
	Daily Express
	1
	2
	-
	-
	2


NB: Where an item was written by a non-journalist on behalf of an organisation, the byline was entered as the organisation, not the authors’ name.

Top Sources

	Name
	Authority
	Items
	B
	F
	A
	Total Mentions

	Gilmore, Professor Ian
	President, Royal College of Physicians
	40
	54
	-
	-
	54

	Sheron, Dr Nick
	Liver Specialist, Southampton University Hospital
	10
	16
	-
	-
	16

	Beadles, Jeremy
	Chief Executive, Wine & Spirit Trade Association
	3
	-
	-
	3
	3


Appendix A - PR VALUE

	Item Date
	Journal
	Circulation (000s)
	Item Length
	£ PR Value

	01/12/2007
	Scan Bites
	-
	130
	-

	01/12/2007
	What's Brewing
	80
	80
	£3,200

	01/12/2007
	What's Brewing
	80
	10
	£400

	09/12/2007
	The Independent on Sunday
	203
	336
	£53,760

	14/12/2007
	The Daily Telegraph
	874
	46
	£24,610

	14/12/2007
	The Daily Telegraph
	874
	42
	£22,470

	14/12/2007
	www.dnaindia.com
	-
	18
	-

	17/12/2007
	www.bloomberg.com
	-
	80
	-

	18/12/2007
	Evening News - Edinburgh
	51
	24
	£992

	18/12/2007
	The Press & Journal - Aberdeen
	82
	40
	£2,625

	20/12/2007
	Evening News - Edinburgh
	51
	24
	£992

	20/12/2007
	Nottingham Evening Post
	61
	4
	£169

	20/12/2007
	www.bbc.co.uk
	-
	32
	-

	20/12/2007
	www.bbc.co.uk
	-
	52
	-

	20/12/2007
	www.dailymail.co.uk
	-
	58
	-

	20/12/2007
	www.eurekalert.org
	-
	37
	-

	20/12/2007
	www.jointogether.org
	-
	20
	-

	20/12/2007
	www.thescotsman.co.uk
	-
	20
	-

	21/12/2007
	Daily Express
	732
	36
	£7,650

	21/12/2007
	Daily Mail
	2308
	14
	£4,515

	21/12/2007
	Daily Mail
	2308
	32
	£10,320

	21/12/2007
	Daily Post - Liverpool
	16
	6
	£216

	21/12/2007
	East Riding Mail
	20
	10
	£328

	21/12/2007
	Evening Courier - Halifax
	20
	9
	£227

	21/12/2007
	Hull Daily Mail
	60
	10
	£308

	21/12/2007
	Press Association National Newswire
	-
	99
	-

	21/12/2007
	Reuters News
	-
	36
	-

	21/12/2007
	The Daily Telegraph
	874
	63
	£33,705

	21/12/2007
	The Northern Echo
	52
	9
	£576

	21/12/2007
	The Sun
	3078
	6
	£2,535

	21/12/2007
	The Western Mail - Cardiff
	38
	24
	£1,160

	21/12/2007
	thelondonpaper
	327
	26
	£4,550

	21/12/2007
	ukpress.google.com
	-
	20
	-

	21/12/2007
	Western Morning News (Devon Edition)
	27
	10
	£204

	21/12/2007
	www.ananova.com
	-
	16
	-

	21/12/2007
	www.ananova.com
	-
	26
	-

	21/12/2007
	www.bmj.com
	-
	88
	-

	21/12/2007
	www.buckinghamtoday.co.uk
	-
	28
	-

	21/12/2007
	www.channel4.com
	-
	26
	-

	21/12/2007
	www.channel4.com
	-
	32
	-

	21/12/2007
	www.dailymail.co.uk
	-
	58
	-

	21/12/2007
	www.earthtimes.org
	-
	26
	-

	21/12/2007
	www.guardianunlimited.co.uk
	-
	25
	-

	21/12/2007
	www.inthenews.co.uk
	-
	18
	-

	21/12/2007
	www.inthenews.co.uk
	-
	18
	-

	21/12/2007
	www.lep.co.uk
	-
	26
	-

	21/12/2007
	www.reuters.co.uk
	-
	18
	-

	21/12/2007
	www.thelondonpaper.com
	-
	99
	-

	21/12/2007
	www.tiscali.co.uk
	-
	40
	-

	22/12/2007
	Daily Post - Liverpool
	16
	7
	£252

	22/12/2007
	www.thisislondon.co.uk
	-
	100
	-

	24/12/2007
	Liverpool Echo
	110
	43
	£2,971

	24/12/2007
	www.medicalnewstoday.com
	-
	24
	-

	27/12/2007
	The Sun
	3078
	116
	£49,010

	28/12/2007
	Western Daily Press (Bristol)
	42
	74
	£1,730

	29/12/2007
	Daily Mail
	2308
	49
	£15,803

	30/12/2007
	Daily Star Sunday
	485
	104
	£30,160

	31/12/2007
	Daily Mail
	2308
	100
	£32,250

	02/01/2008
	The Daily Telegraph
	874
	38
	£20,330

	09/01/2008
	Daily Express
	732
	38
	£8,075

	11/01/2008
	www.news.com.au
	-
	38
	-

	13/01/2008
	The Independent on Sunday
	203
	188
	£30,080

	13/01/2008
	www.shortnews.com
	-
	21
	-

	14/01/2008
	Daily Post - Liverpool
	16
	46
	£1,654

	25/01/2008
	Evening Standard
	284
	43
	£12,900

	26/01/2008
	Daily Mail
	2308
	44
	£14,190

	26/01/2008
	The Daily Mirror
	1484
	30
	£8,925

	26/01/2008
	The Daily Telegraph
	874
	25
	£13,375

	26/01/2008
	The Guardian
	358
	24
	£3,480

	26/01/2008
	The Independent
	233
	64
	£10,240

	26/01/2008
	The Sun
	3078
	24
	£10,140

	26/01/2008
	Yorkshire Post - Morning
	49
	50
	£2,000

	27/01/2008
	The Mail on Sunday
	2325
	54
	£31,050

	28/01/2008
	London Metro
	742
	6
	£1,207

	12/03/2008
	Children & Young People Now
	18
	41
	£2,214

	12/04/2008
	Evening Chronicle - Newcastle Upon Tyne
	83
	7
	£352

	12/04/2008
	Evening Courier - Halifax
	20
	3
	£76

	12/04/2008
	Evening News - Edinburgh
	51
	8
	£331

	12/04/2008
	Express & Star (Walsall)
	23
	11
	£605

	12/04/2008
	Express & Star (Wolverhampton)
	50
	11
	£605

	12/04/2008
	Press Association National Newswire
	-
	26
	-

	12/04/2008
	Sunderland Echo
	44
	2
	£82

	12/04/2008
	www.bbc.co.uk
	-
	40
	-

	12/04/2008
	www.lep.co.uk
	-
	26
	-

	12/04/2008
	www.msn.co.uk
	-
	18
	-

	12/04/2008
	www.msn.co.uk
	-
	10
	-

	12/04/2008
	www.skynews.co.uk
	-
	22
	-

	12/04/2008
	www.telegraph.co.uk
	-
	28
	-

	12/04/2008
	www.thescotsman.co.uk
	-
	4
	-

	12/04/2008
	www.timesonline.co.uk
	-
	38
	-

	12/04/2008
	www.tiscali.co.uk
	-
	34
	-

	13/04/2008
	Daily Star Sunday
	485
	12
	£3,480

	13/04/2008
	Sunday Mail - Glasgow
	121
	9
	£1,341

	13/04/2008
	Sunday Mirror
	1358
	14
	£4,095

	13/04/2008
	The Independent on Sunday
	203
	67
	£10,720

	13/04/2008
	The Mail on Sunday
	2325
	5
	£2,875

	13/04/2008
	The Observer
	454
	3
	£390

	13/04/2008
	The Sunday Times
	1214
	2
	£685

	13/04/2008
	www.independent.co.uk
	-
	36
	-

	14/04/2008
	Hull Daily Mail
	60
	76
	£2,337

	15/04/2008
	Leicester Mercury
	70
	30
	£1,215

	15/04/2008
	www.theaustralian.news.com
	-
	54
	-

	16/04/2008
	Derby Evening Telegraph
	43
	24
	£834

	17/04/2008
	Daily Mail
	2308
	23
	£7,418

	17/04/2008
	London Metro
	742
	41
	£8,249

	17/04/2008
	Metro Scotland
	123
	41
	£2,460

	19/04/2008
	New Scientist
	170
	176
	£24,086

	21/04/2008
	www.medindia.com
	-
	26
	-

	24/04/2008
	www.kentonline.co.uk
	-
	24
	-

	28/04/2008
	www.jerseyeveningpost.com
	-
	54
	-

	07/05/2008
	www.thescotsman.co.uk
	-
	100
	-

	12/05/2008
	www.morningadvertiser.co.uk
	-
	26
	-

	13/05/2008
	www.cokepubandbar.co.uk
	-
	20
	-

	14/05/2008
	The Guardian
	358
	93
	£13,485

	22/05/2008
	Press Association National Newswire
	-
	103
	-

	22/05/2008
	www.guardianunlimited.co.uk
	-
	32
	-

	22/05/2008
	www.telegraph.co.uk
	-
	46
	-

	22/05/2008
	www.thisislondon.co.uk
	-
	88
	-

	23/05/2008
	Daily Express
	732
	46
	£9,775

	23/05/2008
	Daily Mail
	2308
	70
	£22,575

	23/05/2008
	London Metro
	742
	30
	£6,036

	23/05/2008
	The Guardian
	358
	36
	£5,220

	23/05/2008
	The Guardian
	358
	25
	£3,625

	23/05/2008
	The Independent
	233
	39
	£6,240

	23/05/2008
	The Sun
	3078
	30
	£12,675

	23/05/2008
	The Times
	613
	64
	£12,160

	23/05/2008
	www.dailymail.co.uk
	-
	118
	-

	23/05/2008
	www.guardian.co.uk
	-
	24
	-

	23/05/2008
	www.independent.co.uk
	-
	30
	-

	23/05/2008
	www.timesonline.co.uk
	-
	58
	-

	23/05/2008
	Yorkshire Post - Morning
	49
	115
	£4,600

	25/05/2008
	The Observer
	454
	18
	£2,340

	06/06/2008
	www.telegraph.co.uk
	-
	25
	-
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