Eco Babies: Reducing a Parent’s Ecological Footprint with Second-Hand Consumer Goods
Abstract
Consumption together with a growing global population greatly threatens the environmental security of our planet. This paper argues for direct reuse of products as the most sustainable form of consumption, over and above recycling and the use of greener technology. A parent or carer is responsible not just for their own ecological footprint but also that of their dependent, as they make consumption decisions on behalf of the child. One in five parents have acquired a greater number of second-hand items for their child/ren since the onset of the 2009 financial crisis therefore, consciously or unconsciously, parents are engaging in sustainable consumption practices. This empirical study contributes to the small volume of literature on second-hand consumption to investigate the extent to which mothers engage in second-hand consumption practices and the environmental impact this has. 30 mothers were recruited for in-depth interviews. Whilst primary motives were almost universally found to be financial, participants showed a strong ethical desire to reuse items which, by their very nature, had not reached the end of their useful life before being made redundant by the family. 
Keywords

Sustainability, sustainable consumption, second-hand consumption, thrift, parenting, ecological footprint, green babies

I. Introduction
The future environmental security of our planet is greatly threated by two interlinked factors; escalating population growth and unsustainable consumption. The former is of grave concern for the poorest countries across the world, whilst the latter virtually comes as standard across the developed world where consumption is closely linked to economic models based on growth. Debate remains open as to which of these factors should be prioritised globally. The global population reached 7 billion in 2011 and the United Nations predict it will grow to between 8 and 11 billion by 2050  ADDIN EN.CITE <EndNote><Cite ExcludeAuth="1" ExcludeYear="1" Hidden="1"><Author>Society</Author><Year>2012</Year><RecNum>368</RecNum><record><rec-number>368</rec-number><foreign-keys><key app="EN" db-id="vwdadezxkseva9efpawx5zro5sfz5fs9s29z">368</key></foreign-keys><ref-type name="Report">27</ref-type><contributors><authors><author>The Royal Society</author></authors></contributors><titles><title>People and the Planet</title><secondary-title>The Royal Society Science Policy Centre report 01/12</secondary-title></titles><dates><year>2012</year></dates><pub-location>London</pub-location><publisher>The Royal Society</publisher><urls></urls></record></Cite></EndNote>(The Royal Society, 2012).
. Whilst the rate of population has slowed in many parts of the world, population is still increasing. Approximately half of the world’s population is currently under the age of 25 and their fertility choices will determine which population model will be met (Mazur, 2009)
The UK is experiencing a baby boom of its own, with 2013 set to see the highest birth rate for Britain in forty years (Lennard, 2013). A recent report from The Royal Society cited the number one priority for creating a green economy as the need to lift the 1.3 billion poorest people of the world out of poverty. The second priority, the report ascertains, falls to the developed and emerging economies where consumption urgently needs to be reduced to more sustainable levels (The Royal Society, 2012). Every new person who arrives on Earth is a new consumer and whilst growth is manageable in most developed industrialised countries (in some countries it is falling) those living in the industrialised countries, use approximately thirty-two times the resources and emit thirty-two times more waste than those in the developing world (Mazur, 2009). . Indeed data from the Office for National Statistics showed there were 723,913 live births in 2011, up from 594,634 in 2001, marking a 22% increase (ONS, 2012)
The rise in consumption has created a multitude of environmental issues such as resource depletion, the proliferation of non-degradable waste, and the release of toxic chemicals into the environment (Brown, Flavin et al. 1992; Milani, 2000) p.10), elaborates on this stating that sustainable consumption is the, ‘continuous economic and social progress that respects the limits of the Earth’s ecosystems.’ This echoes the approach historically taken by the UK government, that stable economic growth is compatible with effective environmental stewardship. . Defra (2003,. From an environmentalist’s perspective sustainable consumption is considered to be a practice of consumption to meet our basic needs and bring about a better quality of life, whilst minimising the use of natural resources and waste outputs across the whole life cycle to avoid jeopardising the needs of future generations (Seyfang, 2004)
Concerns centred around a growing population create a new dilemma for the most ethically-conscious of adults worried about becoming part of the problem through the desire to have children of their own (Lennard, 2013). According to Dobson’s ‘ecological footprint’ metaphor every person takes up a certain amount of ecological space on the planet, including resource use and production of waste 
 ADDIN EN.CITE 
(Wackernagel and Rees 1996; Duroy 2011)
. A parent or carer of a young child is directly responsible for not just their own ecological footprint but also the ecological footprint of their dependent; they are consuming on behalf of another person. With this burden comes a number of options for alternative ways of living, and this paper concentrates on one of those options, the acquisition of baby clothes, toys and equipment through second-hand retail channels. Whether a primary motivation or secondary outcome, the acquisition of second-hand baby clothes, toys and equipment in place of new items is a form of sustainable consumption and creates a new breed of sustainable consumer before they can even make consumption decisions themselves. Through this practice, parents may have the power to influence the consumption norms of the next generation.
The aim of this paper is to investigate the ways in which new parents can practice sustainable consumption by purchasing second-hand baby clothes, toys and equipment. The product category of children’s clothes, toys and equipment, the paper proposes, is particularly compatible with second-hand forms of exchange, as these items are rarely used by one family until the end of their useful product life. It also (generally) provides the further welcome advantage for consumers of saving money. Whilst the ‘hand-me-down’ culture is nothing new, this study focuses on more formalised sites of second-hand exchange, by interviewing thirty mothers accessed through three separate ‘nearly new sales’ which are organised by the UK parenting charity NCT. These nearly new sales are commonly held two times per year in schools and community halls, a retail site transitory in time and space. These discussions correlated with much of the existing consumption literature, whilst providing a new case for the parent as a decidedly engaged and motivated second-hand consumer. 
According to Mintel (2012) one in five parents has acquired a greater number of second-hand items for their child/ren since the onset of the 2009 financial crisis, in order to save money. Financial benefits are widely found to be the main motivation for using second-hand retail channels (Williams and Windebank, 2002; Crewe and Gregson, 2003; Guiot and Roux, 2010)
A number of studies have attempted to profile the ethical consumer leading to the creation of decision making models such as Hunt and Vitell’s General Theory of Marketing Ethics (Hunt and Vitell, 1986; Vitell and Muncy, 1992). These studies aim to explain the values, beliefs, and rationalisations which lead to ethical consumer behaviour, yet little consideration has been given to consumption practices where sustainable or ethical outcomes are produced as a secondary ends rather than through moral reasoning. This paper looks at second-hand forms of exchange as an alternative route for acquisition of baby clothes, toys and equipment in current times of austerity and heightened environmental concern. The study set out to explore if and how parents considered issues of sustainable consumption through their parenting role, and what their motivations were for purchasing or acquiring second-hand baby items.
 and models developed from the behavioural theories of Ajzen and Fishbein (Fishbein and Ajzen, 1980; Ajzen, 1988)
II. Literature Review
Sustainable consumption

Pre-industrialisation it was the norm to be self-sufficient in the UK, with production and consumption closely intertwined. Yet at the time of the Industrial Revolution in the eighteenth century a binary way of thinking emerged between production and consumption (Hopkins, 2000; Trentmann, 2004). Following the dip of the Great Depression and Second World War, consumerism boomed in the mid-twentieth century, creating a new consumer society across the developed world (Milani, 2000). The geographies of production and consumption have changed in a relatively short space of time, so that now the majority of that consumed in the household is produced hundreds or even thousands of miles away. . There was approximately a 25% growth in income per person across the British economy between 1780 and 1831, which together with the growth of industrialisation fuelled an increase in consumption (More, 2000)
Whilst the terminology of sustainable consumption might be new, we can see that we had been practising it for thousands of years until the steely power of the consumer culture took over (Jackson, 2006). 
. In this way, consumption is not a self-contained practice, to the extent that specified social groups (an actor’s peers) exert an influence on consumption decisions. In the case of sustainable consumption, this has been found to have beneficial impacts, as information gleaned from peers promotes a positive effect on the likelihood of choosing environmentally friendly products (Salazar, Oerlemans et al. 2013), and situated within an overarching tradition through which actors make sense of themselves and their society (Trentmann, 2004). Whilst consumers have the democratic freedom to shop where they will, this is strongly influenced by geographies of retail and demand. Individual consumption decisions are based on taste and societal norms (Bourdieu, 2010). Consumption patterns have changed in the developed world in response to changes in labour markets and employment, brought about through industrialisation and global communications (Crompton, 1996)
Despite the many economic and social benefits of consumption, such practices create wasteful outputs, both through the process of production and at the end of life stage when products are deemed no longer useful. Waste is an obsolete term in the natural world however, where process by-products are simply a useful input for another process (Milani, 2000; Manno, 2002; Braungart and McDonough, 2008). Sustainable consumption is often broken down into the four Rs; reduce, reuse, recycle and recover (Manno, 2002). In this list, reuse comes over and above recycle as a preferable practice, yet the UK government does little to foster this approach, instead focusing much of their efforts on local and national recycling schemes. Although recycling is beneficial, direct reuse sees more benefits gleaned as the process of recycling requires further input of energy and materials, whilst direct reuse, apart from the transportation footprint, does not (Brown, 2001). Reuse could therefore be the primary consumption method for a greener economy with the aim of minimizing the number of transformations, reducing the speed of resource flow through the economy (Milani, 2000; Lang, 2011). This is a logic supported by the school of green economics for the purposes of creating a truly sustainable future (Kennet and Heinemann, 2006). 

Second-hand consumption

In product design Manno (2002, p.67) describes the need to aim for high consumption efficiency, defined as, ‘the level of social welfare and personal satisfaction obtained per unit of energy and materials consumed’.  Ensuring that consumer products with high commodity potential (HCP) continue to stay within the consumer market through the practice of reuse creates this consumption efficiency (Lang, 2011). 
Second-hand consumption can be found in a number of different contexts, including car boot sales, charity shops, auctions, online auctions and seller websites, vintage or other second-hand shops and nearly new sales or bric-a-brac stalls run by charities or non-profit community organisations such as churches and schools. Guiot and Roux (2010, p.356) define second-hand shopping as the acquisition of second-hand objects ‘through methods of exchange that are generally distinct from those of new products’. Despite the previous affirmation that the UK Government has failed to effectively relay the benefits of second-hand forms of exchange in contributing to the green economy, non-profit organisation WRAP (funded by Defra and other Governmental bodies) recently published the study titled ‘Study into consumer second-hand shopping behaviour to identify the re-use displacement effect’ (WRAP, 2013). This study surveyed more than 3100 second-hand consumers and found that 27% of second-hand purchases directly replaced the purchasing of new products (whilst the remaining we can assume are ‘extras’).

Second-hand consumption is described in the literature as a niche form of consumption, a deviation from the norm (Crewe and Gregson, 2003; Williams and Paddock, 2003; Seyfang, 2005). Seyfang (2005) lists second-hand consumption under the umbrella of ‘non-market exchange mechanisms’ arguing that these informal exchange networks are still an important part of the economy in industrialised nations.  It should be noted that there is a difference between those consumers who choose to purchase second-hand and those consumers who are forced to by financial situation. Studies have labelled this latter consumer the ‘excluded consumer’ (Williams and Windebank, 2002; Williams and Paddock, 2003). The former, those who choose second-hand channels of consumption, are still likely to be motivated primarily by financial returns whether this be the satisfaction gained from finding a bargain or the ability to stretch family finances in order not to ‘go without’ in other areas of domestic life (Crewe and Gregson, 2003; Guiot and Roux, 2010).

Through their research on second-hand cultures in the UK Crewe and Gregson (2003) identify three paths for disposal of objects. They state that the primary reason for disposing of items is to make space and de-clutter, listing the disposal dispositions as philanthropy, economic/political critique and money making. Philanthropy principally concerns donating goods to charity shops and it has been found that even those who do not shop in charity shops may be happy to donate to them (Horne and Maddrell, 2002). Donations may be given to a particular charity in which the donor wants to support for personal or general reasons, indicating that individuals consider the wider value of their commodities and the impact that they can make (Horne and Maddrell, 2002; Crewe and Gregson, 2003).

Economic or political critique of consumption is a more recent phenomenon as consumers have become more aware of the negative social and environmental effects of manufacture, materialism and waste (Franklin, 2011). There is also a growing awareness of the built in obsolescence of products, ‘that manufacturers deliberately made things that would quickly become obsolete’ and thus the need to more regularly be replaced (Franklin, 2011, p.159). This leaves consumers feeling deceived and taken for granted, so they aim to make sure their unwanted items are reused. Similarly, this provides a motive for purchasing second-hand items (Crewe and Gregson, 2003; Franklin 2011).

Through extensive qualitative empirical research, Gregson and Crewe (2003) argue that second-hand consumption is not just about exchange of money and goods, but exchange of knowledge, stories and practical information. This is particularly true in the case of the car boot sale, where buyer and seller can meet face to face.  Linked to this a significant reason for some individuals to avoid a charity shop is fear of the unknown. This idea is reinforced by Horne and Maddrell (2002, p.50) who say that: 

A significant proportion of shoppers resist all sales of second-hand goods, particularly clothing, because of fear of previous owners – or fear of their traces of disease, death, sex and other bodily functions.

There is no reliable data on how large, or small, a proportion of the population regularly by second-hand items, yet this inherent risk factor is consistently cited as a reason not to procure second-hand items (Brooks, Crewe et al. 2000; Crewe and Gregson, 2003). The risk factor is heighted when not only is an individual consuming on behalf of someone else, but that other person is a small, fragile (or seen to be fragile) child. Being a parent is a social as well as biological construct (Alwin, 2004) and as such is wrought with emotional dilemmas based on acceptable and unacceptable norms of childrearing. This in turn has an impact on parental consumer rationalisations (Alexander and Higgins, 1993; Theodorou and Spyrou 2013). In the wider retail market trends have played a part in altering perceptions. The idea of buying cheap, second-hand goods may be perceived with a stigma, but attitudes to buying second-hand clothes in particular have become significantly more positive in recent years, partly due to the increased fashionability of vintage styles (Dubin and Berman, 2000; Franklin, 2011). 

The second-hand consumer

The literature concurs that the primary motivation for purchasing second-hand items is financially determined (Brooks, Crewe et al. 2000; Crewe and Gregson, 2003; Williams and Paddock, 2003; Guiot and Roux, 2010). Yet it has also been suggested that motives can be more complex than pure financial necessity (Belk, Sherry et al. 1988; Guiot and Roux, 2010). An American study by Arnould and Bardhi (2005) suggested that second-hand shopping (thrift) combines both utilitarian need and hedonic treat.  Working on Miller’s (1999) statement that there are two types of shopping, provisioning and hedonic, the authors argue that more than any other type of shopping, second-hand consumption straddles both of these concepts.

Guiot and Roux (2010) attempt to identify the motivations for second-hand consumption. Their eight point motivation scale identifies the diverse reasons why consumers partake in such an exchange. Guiot and Roux’s (2010:366) motivational findings are as follows:

1.
Search for fair price

2.
Gratificative role of price

3.
Distance from the system

4.
Ethics and ecology

5.
Originality

6.
Nostalgic pleasure

7.
Treasure hunting

8.
Social contact
The primary motivations centre on financially economic gains, as previously suggested. Ethical or politicised motives are listed third through the desire to distance oneself from the capitalist system. Note that this socially politicised motivational factor comes before environmentally politicised factors. These are followed by reasons which could be argued are both socially and personally motivated, the desire to look or be different, and the pleasurable act of searching for second-hand items itself. 
Within existing literature on second-hand retail, there are a lack of studies focusing on second-hand consumption and retail of baby things. Mintel (2011) ADDIN EN.CITE <EndNote><Cite ExcludeAuth="1" ExcludeYear="1" Hidden="1"><Author>Mintel</Author><Year>2011</Year><RecNum>49</RecNum><record><rec-number>49</rec-number><foreign-keys><key app="EN" db-id="vwdadezxkseva9efpawx5zro5sfz5fs9s29z">49</key></foreign-keys><ref-type name="Report">27</ref-type><contributors><authors><author>Mintel</author></authors><tertiary-authors><author>Mintel Group</author></tertiary-authors></contributors><titles><title>Baby and Nursery Equipment - UK - February 2011</title></titles><dates><year>2011</year></dates><pub-location>London</pub-location><urls></urls></record></Cite></EndNote> found that three in ten parents were happy to buy baby items second-hand, and we might safely assume that many more accept such items as ‘hand-me-downs’ from family and friends. Clarke  ADDIN EN.CITE <EndNote><Cite ExcludeAuth="1" ExcludeYear="1" Hidden="1"><Author>Clarke</Author><Year>2000</Year><RecNum>18</RecNum><record><rec-number>18</rec-number><foreign-keys><key app="EN" db-id="vwdadezxkseva9efpawx5zro5sfz5fs9s29z">18</key></foreign-keys><ref-type name="Book Section">5</ref-type><contributors><authors><author>Clarke, A.</author></authors><secondary-authors><author>Jackson, P.</author><author>Lowe, M.</author><author>Miller, D.</author><author>Mort, F.</author></secondary-authors></contributors><titles><title>‘Mother Swapping’ The Trafficking of Nearly New Children’s Wear</title><secondary-title>Commercial Cultures, Economies, Practices and Spaces</secondary-title></titles><pages>85-100</pages><dates><year>2000</year></dates><pub-location>Oxford</pub-location><publisher>Berg Publishing</publisher><urls></urls></record></Cite></EndNote>(2000) uses the term ‘trafficking’ to describe the movement of the children’s wear in second-hand markets, suggesting perhaps an ‘underground’ form of consumption. Indeed as second-hand exchange has previously been described as a ‘risky’ activity; this is perhaps exaggerated when the items in question are as intimate as clothing for a young baby. Clarke (2000) studied a nearly new sale of second-hand baby clothes and toys and found that regular discussions took place on the sales floor as buyer and seller exchanged anecdotes and used the items for sale as mutual reference points to their own family life. The bazaar-like atmosphere of the sale is bonded by friendship and solidarity as much as thrift as the buyers and sellers feel united as parents and members of the particular mother’s group.  This friendship creates a greater level of trust than in other less personal sites of exchange and buyers feel more comfortable purchasing second-hand items that have previously been used. No other studies have specifically focused on mothers’ of young babies in studying second-hand consumption yet I believe they offer an interesting channel of research in order to see how ethical consumption can begin at birth.
Methodology
Semi-structured interviews were conducted with mothers to explore their motivations for acquiring baby clothes, toys and equipment through second-hand channels. Participants were not probed on sustainability issues unless they failed to initiate such a discussion once the first set of questions had been posed. Thirty interviews were carried out in total, the majority of which were face-to-face but some were over the telephone. All interviewees had at least one child under the age of eight and most had young babies. 
Participants were identified through three separate nearly new sales of baby clothes, toys and equipment run at local branches of a national parenting charity. Many of them had also acquired second-hand baby items through eBay, charity shops, specialist second-hand baby clothes shops, car boot sales and Freecycle. Two sites were situated in Southern England, in neighbouring counties and one was held in the Midlands. I carried out participant observation at each sale and collected contact details of those attending as customers, to then follow up with invitations to take part in the interview study. 20% of participants were aged 20-29, 57% were 30-39 and 23% were over the age of 40. Five participants were co-habiting, one divorced, one declined to state, and the rest were married. 66% of interviewees were educated to higher education level, and half had occupations which could be classified as ‘higher managerial or professional’ not including those who stated that they were a full-time mother/housewife and thus previous occupations are unknown. The proportion of interviewees with a degree is more than double the UK national average of 24% and supports the general assumption that many of the parents involved in the parenting charity are aligned to the middle class. All interviews were audio recorded and transcribed verbatim before being thematically coded.

Findings

It can be stated at the outset that only two participants cited environmental motivations over and above financial. She was a moderator of Freecycle and fully adept at making ethical consumption decisions. Of the remainder less than half referenced the environmental benefits without prompt but virtually all of the participants acknowledged the wider benefits of reusing items; it was generally seen to be a common sense issue. In previous consumer studies older and more highly educated individuals, and females rather than males, have been found to be slightly more likely to be ethically conscious in their consumption decisions (O'Fallon and Butterfield, 2005; Bray, Johns et al. 2011). With this in mind, we might safely assume that the sample chosen for this research have a higher likelihood of being involved in ethical or sustainable consumption practices as all were female and two thirds were university educated.
Reuse
Interviewees were quick to talk about the benefits of reusing baby clothes, toys and equipment. The consensus was that it ‘makes sense’ to reuse these items because as a consequence of babies and young children developing so quickly, they grow out of things before those items have reached the end of their useful life. As one mother explained, ‘They grow up so quickly that sometimes there’s no point buying new clothing when he grows out of it in a couple of weeks.’ Participants are keen to stress the desire to reuse things, with the implication that not reusing goods is wasteful.  Such reuse makes for a resourceful consumer and a resourceful parent, a term used often by this young mum, ‘So you can buy something brand new for half the price so it’s just trying to be resourceful with what you’ve got.’ 

The interviewee suggests that being resourceful involves getting the best value for money, the aim being to acquire everything you need as a mother by spending the least amount of money. Indeed it was often implied that it was foolish to buy new items for your children, particularly with things which are seen not to be used very often like wellington boots or special occasion dresses as another mum stated, 
‘If they go to nursery they need a pair at nursery and then you never remember to bring them home, so you need another pair for home, you might have another pair at granny’s house too so you end up with three pairs of wellies in the same size and they wear them for half an hour to splash in a puddle and then not again for a few weeks. So that size welly they might wear for three hours in total. You can’t just throw it away.’
In the example above, the mother describes how little used some items are, but also shows that second-hand retail channels are used to acquire additional items which may not be necessary but make life easier, therefore they are ‘extras’. Alongside praising the practice of second-hand consumption, many mothers were equally quick to confirm that their children did have new things too, as this second-hand shopper stated, ‘It’s not like I never buy them anything new but if I can find it at the sale and it looks nice and I think they’ll wear it then I’ll buy it.’ This mother also talks about new items her children had been given as gifts from family and friends, a common narrative in the data. Indeed, it was often felt that they had been given enough brand new items as gifts, and therefore it was acceptable to top up with second-hand things. Mothers were keen to show that their children did not go without. In fact the opposite was often true, that the mothers I spoke to used second-hand channels to buy extra things for their children, a countless supply of different clothes to dress them in, and new toys, books and games to keep them entertained. They could do this without drastically damaging their bank balance or engaging in the mainstream consumer culture. This mother described her charity book habit, which she engages in for both herself and her children, ‘I have a complete charity shop book addiction, or just cheap book addiction. There’s something very satisfying about buying cheap books from a charity shop.’

Charity retailing allows this mother to satisfy her cheap book addiction without buying up brand new books, she is reusing items. Whether she is saving money is open to debate because she may not buy the equivalent in new books as an alternative however, her admission that it is ‘very satisfying’ suggests that she gains more from the practice than financial gains; that she also derives pleasure from such financial savings as as suggested by Guiot and Roux’s ‘gratificative role of price’ (Guiot and Roux, 2010).. Whilst participant’s may not have explicitly cited environmental concerns, there was certainly a strong desire to ensure that items are not wasted and if they could get something second-hand, which may even look as good as new, then this was the logical thing to do. Many participants explained that they bought a higher proportion of new items for their first child, and then proceeded to buy more second-hand items once the child was older, or when they had more children. This was for a number of reasons:

1. Financial motivations: All of the mothers either cut down their working hours substantially after having their first child, or didn’t return to work at all; therefore, they had less disposable income. Furthermore, if they had gone on to have more than one child, finances had to be shared across a larger family.

2. Motherly protection: New mothers were more likely to have concerns about hygiene and safety and were therefore less likely to be comfortable giving their children second-hand things. As they settled into their role and responsibilities, mothers relaxed and became less protective.

3. Desire for new: Some mothers just wanted new things the first time around, almost as a rite of passage. Shopping around for the perfect pushchair or cot became part of the process of preparing to be a mother.

4. Lack of opportunity: Some mothers explained that they didn’t know about the opportunities available to buy second-hand baby items. The nearly new sales that they had all attended were the perfect example of this. They provide an opportunity to acquire many of the items a new mother needs, all under one roof, yet many new mothers were not aware of these sales until they had given birth and joined a ‘mummy network’, whether formal or informal. 
Disposal
Family homes are often tight for space. Participants cited this as a reason both to oust items, and to avoid bringing bulky items (toys, equipment) into the home in the first place. In disposing of their own redundant baby clothes, toys and equipment, all of the mothers interviewed stated they preferred and aimed to ensure that their items found a new home with another family.  Many mothers sold items at the nearly new sales which they also frequented as a buyer; others with much younger families noted an intention to do so if and when they no longer had a need for such baby things. Mothers make the decision of whether an item is no longer needed and often goods lay dormant in storage (often packed away in the loft) awaiting the next sale. During this time such goods are not in use, but are still deemed to hold a use value, otherwise they would simply be thrown away. The nearly new sales were actually seen to be a fairly inefficient mode of disposal because of the time commitment required to prepare items for sale, and the fact that some items were always returned unsold. Mothers go about preparing the items for sale; washing, ironing, pricing and generally divesting them of their previous biography so that they are ready for a new owner. One single mother described her frustration drawing on the emotional labour which went into selling items at the local nearly new sale,
‘It’s irrational that I sell at the sales and I’m glad I’m now at the point where I don’t feel obliged to. I used to feel like I ought to. I found the labelling of the items very onerous and I did it because I felt I ought to be able to do that and it’s an extra task to fit in in the week or so before the sale. I thought if other people were able to do it, I was able to do it but I found it challenging and very time consuming and not really worth the income, that doesn’t exactly explain why I did it does it?’

This mother’s participation as a seller is clearly influenced by external social pressures. She feels that having taken from the sales, she should give something back. If items were not sold at the nearly new sale they were taken to the local charity shop; the joy of the charity shop being that the only labour involved was bagging up items and transporting them to the store. Unlike the nearly new sale, there was no danger of said items re-entering the home. Some mothers were frequent sellers at nearly new sales and had a regimented system of keeping track of items. Some sellers may put items through two sales before giving up; others would spend a significant amount of time researching the best price. It was often felt personally insulting, and certainly disappointing, when items deemed by the seller to be useful, high quality and good value for money, failed to sell. 
The primary mode of disposal however, whether considered by the participant’s a form of second-hand exchange or not, was very often passing on to family and friends. In the case of close family and friends this would be free-of-charge, but in the case of acquaintances, or perhaps with very expensive items, money was exchanged. Other mothers kept hold of items in the hope or expectation that a close family member or friend would have a baby of their own soon, and therefore the participant looked forward to helping them out by offering items they needed.
Financial motivations
Financial motivations were, in all but one case, reported to be the primary motivation for buying items second-hand. Within this category, participants were divided between two streams (although some teetered on the boundary). Approximately one third of mothers felt that they couldn’t afford to buy certain items new, at least not the quantity or quality of items that they preferred. The other two thirds were more opportunistic second-hand shoppers, making purchases as described previously, which were deemed as extras, not necessities. The former were far more likely to have acquired large nursery equipment second-hand as well as clothes and toys, the latter were more likely to buy new nursery equipment, but second-hand designer/branded clothes and countless books and toys to keep their children engaged and stimulated.
For mothers with greater financial restrictions, second-hand retail channels provide a lifeline and they weigh up every penny. For others, buying items second-hand is more of a pleasurable and social activity. This mother of two regularly shops for second-hand items with a friend and said, ‘Me and my best friend frequently shop second-hand, in fact it’s become a competition. We revel in it, it’s part of the game to spend as little money as possible, but there aren’t many people like that.’ According to this study (and other existing studies) there are, in fact, a number of people like that. These consumers derive pleasure and satisfaction from getting a bargain, or in the case of Freecycle (occasionally used by the mothers), something for nothing. Often they are proud of showing off their bargains, as this mother describes being praised by her husband, ‘My husband actually said, you know, you’ve got a really good bargain that’s a really lovely toy.’

This clearly gave the participant satisfaction, knowing that she had done a good job for finding this toy. Participants know how to spot a bargain because they have an idea in their head of what an item is worth new, and therefore what it is worth second-hand. Some even do their research before going second-hand shopping, using the internet to check the going rate of particular items that they want to find cheaper through alternative channels. 
Environmental awareness
Sometimes it was clear to see that financial motivations prevailed over environmental, as evidenced by the following short quote, ‘If I think it’s nice but its 7 quid, I could buy something down Sainsbury’s for that kind of money, I wouldn’t buy second-hand for that.’ This mother is not alone in her view and as mass-produced basics like simple cotton baby-grows can be bought so readily and cheaply in the supermarket or on the high-street, many mothers would choose to buy these items new. In this particular instance, this is deemed to be the ‘common sense’ thing to do, whereas for more expensive items it is seen to be most sensible to sacrifice the new for better value for money. 
As previously stated, the majority of participants see the ethical and environmental benefits in reusing items, whether explicitly stated or not.  They may not relate this to environmental concerns, but rather a general sense that the items themselves will ‘go to waste’ if they are not reused when they still have life left in them. There was also a sense that another child should have the chance to use an item, if it had been useful to the participant’s own child, and/or gave them pleasure. 

Participants also demonstrated ethical motives in describing the manner in which buying second-hand items can support a charitable good cause. As one mother explained,
‘I like supporting charities. I’ve just finished working for a charity; I never really have enough money to donate money. I never really have enough money for that, so I tend to buy my Christmas cards from charity shops and tend to buy books from charity shops.’

This was also part of the case for attending the nearly new sales, which as a charity fundraiser, were seen to be a way of helping the charity and indirectly, other parents and babies. As part of the desire to be a green parent, a number of participants used reusable nappies. On four occasions this was brought to my attention because the participant explained that they had acquired these nappies second-hand. This was also followed by a justification for why they would buy them second-hand, as they clearly felt this practice needed to be defended. Often, they had been purchased from the nearly new sales and as such, participants had used the sale environment to receive advice from others about how to use them. 
Other participants talked about ways in which they had ‘failed’ to be a green parent. As this mother of one explains, 

‘I’m trying to send back the Johnsons baby wipe packets because they say if you keep them and you send them back they recycle them. Well I haven’t managed to send them back yet, there’s about three in there and a full one and like twenty others. My family are getting fed up with me. I tried reusable nappies but I just couldn’t cope with it. I literally couldn’t cope with anymore washing than what I do already so we do use disposable nappies so you’re filling up the landfills, so I’m trying to do my little bit towards the world and haven’t quite managed it. Trying to do my little bit but I’m not doing wonderfully.’

Being a green parent tended to be considered an extra burden. It was more expensive, or more time consuming, or more work. With the practice of buying, or otherwise acquiring, second-hand baby clothes, toys and equipment however, came often a greater number of advantages to outweigh the disadvantages. Parents could pick and choose what they chose to buy new and what they chose to acquire second-hand. Second-hand retail channels saved parent’s money and a number of alternative channels were available to them. 

Discussion and Conclusion
This study identified a number of overlaps with the existing literature on second-hand consumption, suggesting that motivations for buying second-hand items are the same, whether a consumer is consuming for themselves or on behalf of someone else (a dependent child in this case). As found by Guiot and Roux (2010) for second-hand consumers more generally, mothers too are primarily motivated to buy second-hand items for financial gains. This has become a greater motivation as time has passed over recent years, whether this be due to the impact of the economic recession or because many mothers were earning substantially less than they had been before becoming a parent. 
Williams and Windebank (2002) previously identified the ‘excluded consumer’ as someone who, through financial hardship, had been excluded from conventional channels of retail and hence had to resort to alternative forms of exchange, namely second-hand exchange. Whilst this study did identity consumers who said that they simply could not afford to buy new items, it was felt that the consumers identified by Williams and Windebank were far more deprived than anyone who took part in this study. All participants actually talked about the satisfaction of acquiring cheaper goods through second-hand channels and certainly did not appear deprived. This was partly due to the sampling frame, as participants were recruited through just one type of retail channel, nearly new sales. 
This satisfaction or gratification of price is again a point previously found in the existing literature (Brooks, Crewe et al. 2000; Guiot and Roux, 2010). Indeed this study comes very closely aligned to WRAP’s (2013)  ADDIN EN.CITE <EndNote><Cite ExcludeAuth="1" ExcludeYear="1" Hidden="1"><Author>WRAP</Author><Year>2013</Year><RecNum>378</RecNum><record><rec-number>378</rec-number><foreign-keys><key app="EN" db-id="vwdadezxkseva9efpawx5zro5sfz5fs9s29z">378</key></foreign-keys><ref-type name="Report">27</ref-type><contributors><authors><author>WRAP</author></authors></contributors><titles><title>Study into Consumer Second-hand Shopping Behaviour to Identify the Re-use Displacement Effect</title></titles><dates><year>2013</year></dates><pub-location>Banbury</pub-location><publisher>WRAP</publisher><urls></urls></record></Cite></EndNote>findings that 27% of second-hand purchases directly replaced the purchasing of new products. These were necessities, whilst the other two thirds were additional extras, bought second-hand as an impulse buy. Many mothers showed evidence of this through buying additional books and toys to stimulate their children, even though they knew they had ‘enough’ of these items in actuality. 

All participants agreed that it made practical sense to acquire items second-hand if they were good value for money and fit for purpose. This is because children generally grow out of clothes, toys and equipment, long before those items have reached the end of their useful life. Mothers strived to ensure that items were not wasted and that redundant items of their own went on to provide pleasure or assistance to other families. This may not have always been related explicitly back to environmental issues, but there was certainly an ethical motivation in getting the most out of items which had been purchased. For this ends, mothers looked for high quality items and brand names (which were deemed to be high quality) with the expectation that they would last long enough to be reused by multiple families. Participants were searching for what Manno (2002) would call high commodity potential (HCP) goods. Items which provided the greatest social satisfaction per unit of energy and materials used, i.e. good quality goods which could be reused a number of times. 

This study has aimed to contribute to the existing literature on sustainable consumption by highlighting the potential advantages of consuming second-hand baby clothes, toys and equipment. Such items are well suited to these exchange networks because they are used relatively few times, due to the restricted time period for which they are useful to the consumer.  Second-hand consumption is seen to be the ultimate in sustainable consumption because it requires no further resource use and diverts products from landfill. Social differences in consumption practices were touched upon in this study yet require further investigation. In terms of how parents can shape the consumption habits of their offspring, a recommendation for further study would be to interview parents of older children and the children themselves, ideally utilising a longitudinal study using parents who currently make environmentally conscious consumption decisions on behalf of their children to see how this impacts the children’s choices as they grow older.
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