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Debriefing
Study Title: Content elements of flood risk messages and public intention to flood prepare.
Researcher Name: Leen Gammoh
         
Ethics Number: 62001
Thank you so much for participating in this study. Your participation was very valuable. It has been acknowledged that you are very busy and very much appreciate the time you devoted to participating in this study. There was some information about the study that could not be discussed with you prior to the study, because doing so probably would have impacted your actions and thus skewed the study results. This form explains these things to you now.

What is the research about?

This paper will investigate how different elements, namely, action guidance and outcome framing, will affect recipients’ flood perception and preparedness intentions and adherence to the warning recommended through the messages sent before or during the flood event on their mobile phones as text messages. 

Risk communication main objective is to persuade individuals to behave in a certain way, to bring about change that increases the well-being or safety of the individuals or organizations that are involved in the communication (Breakwell, 2014). This includes a single message or a whole system of information design, dissemination and feedback (Breakwell, 2014). Much attention has been given towards measuring the technological feasibility of disaster risk communication systems in terms of dispersion of message delivery 
 ADDIN EN.CITE 

(Intrieri et al., 2020, Steelman and McCaffrey, 2013, Terpstra et al., 2009, Wang et al., 2020)
. Whereas, less attention has been focused on the effectiveness of the messages, in terms of offering actionable information that lead to protective actions taken by recipients (Sutton et al., 2020). 

There is still overwhelming evidence that natural disaster preparedness is lacking in many parts of the world, for example, in USA and China 
 ADDIN EN.CITE 

(West and Orr, 2007, Xu et al., 2015, UNDRR, 2013)
, which is also the case in Jordan (Gammoh et al., 2019). The way in which warning messages are framed in risk communication vary the effectiveness of the responses to the message (McClure and Sibley, 2011).

Research Question 1: What is the influence of communicating detailed action guidance compared to communicating vague action guidance on flood preparedness intention of local residents in Jordan?

H1: Individuals who receive detailed guidance on specific flood preparedness actions have greater intentions to prepare for floods than those who receive vague information about the potential flood event only.

Research Question 2: What is the influence of communicating detailed action guidance compared to communicating vague action guidance on flood risk perception of local residents in Jordan?

H2A: There is a positive relation between perceived flood risk (worriedness) and intention to flood prepare.

H2B: Individuals who receive detailed guidance on specific flood preparedness actions are more worried of the flood risk than those who receive vague information about the potential flood event only.

Research Question 3: What is the influence of framing action outcomes negatively compared to framing action outcomes positively on flood preparedness intention of local residents in Jordan?

H3: Individuals who receive negatively framed information about flood preparedness actions have greater intentions to prepare for floods than those receive positively framed information about flood preparedness actions.

The outcome of this research will explore how introducing different message contents will prompt flood resilient behaviours, and presents new ways in which risk information could be designed to increase action to limit flood impacts within the country of Jordan.

Use of active deception or misleading participants

Active deception was not used in this study.

We hope this clarifies the purpose of the research, and the reason why we could not tell you all of the details about the study prior to your participation. If you would like more information about the research, you may be interested in the following:

Breakwell, G. 2014. Risk communication. In: BREAKWELL, G. M. (ed.) The Psychology of Risk. 2 ed. Cambridge: Cambridge University Press.

Intrieri, E., Dotta, G., Fontanelli, K., Bianchini, C., Bardi, F., Campatelli, F. & Casagli, N. 2020. Operational framework for flood risk communication. International Journal of Disaster Risk Reduction, 46, 101510.

Mcclure, J. & Sibley, C. 2011. Framing effects on disaster preparation: Is negative framing more effective? Australasian Journal of Disaster and Trauma Studies, 2011.

Steelman, T. A. & Mccaffrey, S. 2013. Best practices in risk and crisis communication: Implications for natural hazards management. Natural Hazards, 65, 683-705.

Sutton, J., Fischer, L., James, L. E. & Sheff, S. E. 2020. Earthquake early warning message testing: Visual attention, behavioral responses, and message perceptions. International Journal of Disaster Risk Reduction, 49, 101664.

Terpstra, T., Lindell, M. K. & Gutteling, J. M. 2009. Does Communicating (Flood) Risk Affect (Flood) Risk Perceptions? Results of a Quasi‐Experimental Study. Risk Analysis, 29, 1141-1155.

Wang, W.-J., Haase, T. W. & Yang, C.-H. 2020. Warning Message Elements and Retweet Counts: An Analysis of Tweets Sent during Hurricane Irma. Natural Hazards Review, 21, 04019014.

If you have any questions or concerns, you may contact me:

Leen Gammoh, lag1u16@soton.ac.uk
For help of any kind participant can contact the following charitable local bodies in Jordan:

Al Ghaith & Al Aoun Charitable Society, phone number +962-79-1585646

The Hashemite Charitable Organization, phone number +962 - 6 - 5523190

Jordan Relief Organization, phone number +962-79-5928100 

It is very important that you do not discuss this study with anyone else until the study is complete. Our efforts will be greatly compromised if participants come into this study knowing what is about and how the ideas are being tested. Once again results of this study will not include your name or any other identifying characteristics.  
If you have questions about your rights as a participant in this research, or if you feel that you have been placed at risk, you may contact the Research and Integrity Governance Manager, University of Southampton, Southampton, SO17 1BJ. Phone: 02380 595058, Email: rgoinfo@soton.ac.uk
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