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Development and Implementation of Health Education
Tools for Excluded Areas in the Czech Republic

Background: Reducing health inequalities among population groups
is imperative, however, health communication strategies tailored to
ethnic minorities remain under-researched. To address this issue, vari-
ous health communication strategies were developed and tested within
the 3 year Saste Roma project, focused on improving health literacy
and disease prevention in the excluded Czech Roma population.
Methods: A planning group comprising of doctors, sociologists, psy-
chologists, NGOs and community health workers was established to
create tailored health communication tools. The tools were developed
with consideration of the sociocultural specifics of the Roma commu-
nity, using focus groups, in-depth interviews, and the Delphi method. A
PR agency was hired to implement the tools. Reach, engagement and
Price Per Click ¼ PPC were measured for online tools; feedback on
offline tools was collected via surveys and interviews.
Results: From April 2021 to March 2024, 12 online and offline tools
addressing 10 diseases were developed for various age groups and
implemented. These tools, such as health literacy brochures and
leaflets (78,500 pcs distributed), music videoclips (viewed 150,000
times), a mobile application (with over 500 users), social media
profiles dedicated to health (with 140 followers), preventative events,
school-based e-learning modules (implemented in 86 elementary
schools in excluded areas), online campaigns (reaching 556,337 peo-
ple; PPC of 0.85 EUR in case of in-house campaign Vs. PPC of 3.21
EUR by PR agency) or poster campaigns (engaging 3,046 individu-
als) focusing on excluded areas.
Lessons: This project represents the first extensive use of diverse
communication tools targeting the Roma population. The involve-
ment of community representatives (patients, artists, actors, and
residents) in tool development is crucial. Training and support for
health community workers are essential to achieve effective engage-
ment with the community.
Key messages:
• Tools must be delivered in a culturally sensitive and comprehen-
sible manner by members of the communities.

• Commercial PR agencies failed with this specific campaign.
Cooperation with Roma artists and influencers is essential.
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Background: Long Covid (also known as Post-COVID19 Condition
or Post-COVID Syndrome) is characterised by persistent symptoms

following SARSCoV2 infection not explained by other pathology.
Some evidence suggests that people from marginalised communities
are more likely to experience Long Covid but are less likely to be
represented in post-covid care in England.
Objectives: Findings from the STIMULATE-ICP case finding and
HI-COVE studies show that some people living with Long Covid
struggle to get adequate healthcare and social support. Barriers to
obtaining support include a lack of awareness of Long Covid and
supports available, uncertainty around the cause and complexity of
symptoms, as well as experiences and expectations of stigma. The
new Supporting Long Covid Care (SLCC) webtool was developed
based on these findings and aimed to both facilitate help-seeking for
people with probable Long Covid who are not receiving care and
raise awareness among professionals. Extensive engagement with
people with lived experience and professionals shaped the webtool.
SLCC content was then beta-tested with stakeholders.
Results: SLCC (long-covid-care.org.uk) was launched in March
2024. One of its features is the acknowledgement that Long Covid
can be a stigmatising condition. SLCC includes real-life quotes to
connect emotionally with users, highlights the shared experiences of
people living with Long Covid and illustrates the difficulties faced
when seeking recognition and support. It encourages conversations
with professionals, friends, family and others who may be relied on
for support and offers resources to facilitate those conversations and
inform next steps. SLCC is also an informative tool for healthcare
professionals around Long Covid stigma.
Conclusions: SLCC is open to use by members of the public. Real-
world evaluation and translation to other languages are now needed
to explore if this webtool is beneficial and contributes towards
addressing health inequalities.
Key messages:
• SLCC encourages people with probable Long Covid to seek help
and support.

• SLCC raises awareness among healthcare professionals about the
barriers and stigma people, particularly those from disadvantaged
backgrounds, may face when considering reaching out for support.
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‘HepGenç’: A youth festival to promote health and
well-being via films, photography, music, and arts
Ozge Karadag

Background: The ‘Lifelong Health’ framework of WHO emphasizes
that investing in health during young ages fosters better health and
higher quality of life in later years. When working with and for
youth, using innovative and participatory approaches have become
more important for effective health communication, especially in an
era of increased environmental stimuli, digitalization, and decreased
attention span for many young people, who are less attracted with
traditional/ didactic health education and communication methods.
Objectives: This paper aims to share practical experiences of a multi-
disciplinary team of professionals with backgrounds in public health,
psychiatry, communication, music, and arts, in collaboration with
young people to organize a series of youth health festivals in different
cities of Turkiye to promote youth health literacy and access to health
care, with a special focus on mental health and well-being.
Results: HepGenc (ForeverYoung) Festivals are organized by academ-
ics and youth from different universities in Turkiye, in collaboration
with NGOs and local municipalities of cities, where the events take
place. These events encourage young people to think about health and
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